
Celebration Content 

One of the hardest things about launching for many people is transitioning from the value content 
parts, your workshops, to the sale. So I always used to struggle with this and I found the more value I 
gave, the easier it was for me to say, if you've loved this, you're going to love the next step but for many 
people, that's the hardest part and it can be such a struggle to actually sell when you've been giving such 
huge value. But the kind of reaction we want to create is if you love this free event, you're going to love 
what's next and instead of turning it into a big sales pitch, well, we're going to celebrate your people, 
we're going to celebrate them for showing up, attending the workshops, doing the work and for their 
light bulb moments but also, we're going to announce the winner of your engagement contest.  

So I'm going to break this down into sections. The first part of your celebration party is recapping what 
they've learnt in all of the three workshops and the reason we want to do this now is because if someone 
hasn't quite finished, then we want them to go back through and to engage and enjoy that content. So 
super important that we remind people to go back through other workshops if they've missed 
something. Chances are there also might be someone who has just joined and has not gone through that 
content yet, so recapping the huge lessons that are gained is a great way of doing that. So you're going 
to recap all three workshops. We're then going to celebrate their involvement. So we're not necessarily 
celebrating the winner, yet. We want to celebrate everyone and so during your welcome week, I'm going 
to teach you one of my favourite strategies of gauging where people are at to where they are now and at 
the beginning of welcome week, it's one of the part of our launch experiences, is I will ask a question. Tell 
me your one word to describe launches and all this stuff comes up. By the end of them spending their 
time with me, it's this. I love that they do this and so I celebrate this and then a real nice transition from 
that is, well, if you've done all of that in just spending a few hours with me this week, can you imagine 
what's possible for you now? This is so exciting. I will then show them their options.  

So for my people, might be they want to go try their own launch and I totally understand that and that's 
fine but remember what you've seen is just 20% of the much bigger picture. So if you're expecting my 
results from just trying to copy my front end, it's not going to work. I really encourage you to do the 
strategy piece. Now maybe that you want someone to do this for you. If that's the case, you can 
definitely work me one-to-one and I'd talk a little bit about that or maybe you're at the stage where you 
can't afford to hire me but you want to do this for yourself and if that's you, let me talk about let's launch 
together. I'm so excited to share this with you and then I'll transition to talking about the offer itself. So 
you've already done lots of this work already. We dive into the big promise and how it benefits them in 
getting to where they want to be. We talk about the top benefits, relating it back to the lessons we've 
already covered. Again, just that powerful reminder that you know this is what you need and all we're 
doing is reminding them of the value that they've received from that lesson. Tell them about the 
features and how each feature benefits them.  
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Week 4 - Core Launch Content 



Folks, don't rush this, if you're people are here watching, they want to hear from you, so do not rush this 
piece. People have a tendency to skip through they're like oh, let me just go through this super quick, 
no, take your time and you want to take your time because it allows you to more clearly articulate the 
huge benefits of that and if you're rushing through, you're not allowing people the time to digest the 
offer. You're then going to talk about your bonuses. If you have a first 10 bonus or first five or first three, 
whatever it is, save till later, you do not want to reveal that one just yet, because I'm going to talk to you 
about why.  

You're then going to share your client stories. So share those stories that overcome objections. So I just 
share a little snippet here, so you'll probably have to cut down your testimonials. The objection here was, 
Jasmine hated launches and I helped her to love them. Adrienne's was that she couldn't do the tech and 
she hated the tech and she did her own Facebook ads. Another objection, actually, is for Adrienne, that 
she had a failed launch before and so she wasted lots of money and she was nervous about that. And 
again, one from Helen about failed launches. So all of your stories need to be cut down and make sure 
you've got them split out into those different objections that you've already identified.  

And then, we're going to dive into the sharing the actual price but what we're going to do first, is we're 
going to share the prizewinner and I'm going to show you why this is important. So before I tell you how 
to join, I'm going to tell you about who won at Ultimate Launch Prize Package. I will announce the 
winner, congratulate them. Everyone's in the comments going yay, woo, this is amazing, congratulations 
but I know there's going to be people disappointed. So when I say, if you didn't win, don't worry because 
I've got an extra special bonus for the first 10 people who buy. So if you're sat here right now, waiting to 
join, you'll want to do this straight away because I have got something amazing. You can get a private call 
with me, a private quick start call, a private coaching call, whatever it is you guys want to do and it really 
gets people back into, yes, I want this thing and it removes that disappointment. So I love saving that 
bonus for then. Then I present the signup page. So at this point, we're getting pings and over time, you'll 
get more and more people who sign up instantly and I remember my first early launches, no-one bought 
when I was live and then I started doing my launches differently and then I'd have this ping come 
through in my emails and it's amazing but I certainly remember launches where I'm sat there, 20 
minutes after my webinar going, where's the sales? All I can hear is crickets and it's quite an unnerving 
feeling, so it's really important that you keep up the energy and sometimes, all it is is people are nervous. 
You're so awesome and they're so stressed because they're not sure they can be as awesome as you are 
and they need to go and consider the offer some more.  

So if you don't get signups right here, right now, don't worry because there are launches where it takes a 
little while for people to sign up and I get all the feels but when it does happen, it's an amazing feeling 
and so what I will do is I will celebrate those people as they sign up and I'm going to keep this page up 
whilst I'm doing the Q&A.  
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So if you scroll down below this video, you'll see an example of me doing this and totally imperfect 
version of my celebration party, it was actually for my last launch where 15 minutes before I recorded 
this, I was with A&E with my son and the reason I share this one with you is because there was mistakes 
in it, it was wrong, I was upset. All the stuff was going on, during this particular celebration party but 
what it didn't do is allow it to stop me, I still did it and it was imperfectly perfect. So it just goes to show, 
you don't have to have a perfect pitch to have a really amazing launch. It's an important part but it's not 
the be-all and end-all, it's what you do in the follow up. So your job now, follow the format and go and 
plan your celebration party. Pop all those things in. Again, do not worry right now if you're not sure 
about your offer. If you don't have the stories, we can weave those pieces in later on, down the line. 
What I want for you to do is create as much content as you can in advance, so that when we get to the 
buildup stage of the launch, you've got everything ready and you can really focus heavily on audience 
building.  

So fairly short lesson, quite a lot of work to be done but use my examples if you want to have a look at 
mine. Watch my videos and they won't be perfect, they'll be full of mistakes and it really doesn't matter. 
What matters is your heart and your spirit and that people are aligned with you and 90% of the work's 
already done by the time you get to this point. This is just really helping people get over the finish line. 
So no sales pages needed, doesn't have to be your final, finished offer. We're just outlining everything 
now and we can tweak things, later on down the line. So, #dothework time, go and plan your party!
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